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We are Optos

Optos was founded to make a patient-friendly device which quickly
and easily images the entire retina in a single capture.

Our technology is groundbreaking. No other imaging device provides
a single capture 200° retinal image.

optomap® enables earlier detection and treatment of retinal disease,
helping to save sight and save lives.

In 2015, Optos became a division of Nikon Co. Ltd, Japan. As a part
of this renowned organization, Optos continues to innovate and grow.

The following brand guidelines reflect our strong ethos, our
groundbreaking innovation, and our status as the leading
provider of ultra-widefield retinal imaging devices.
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1. Our brand elements



Our writing style

Fundamentals
We write titles in sentence case, using initial
capitals only for names, such as Optos.

Using all capitals is reserved for specific naming
conventions and acronyms only (e.g., FOV).

Dates are always written long form: with the date
in numerical form, the month in full written form,
and the year in numerical form.

When we number things we only use the numerical
value and do not use the n" instance (e.g., 10™).

Our corporate language is US English. US English
is used for the corporate website and should
be used if one English has to be chosen for

a marketing material. Otherwise, all materials
will use local languages.

How Optos writes

Correct title format.

1January 2023

Correct date format.

January 1, 2023

Correct date format (US format only).
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Our writing style

Optos terminology - correct
use and format

For terms commonly associated
with Optos and our industry.

Optos terminology

Usage and formatting

Optos®

Logo, initial capital letter, end with Registered symbol only for first use in document

optomap®

Bold ‘opto), lower case, even at the start of a sentence, end with Registered symbol only for first use in document

ultro-widefield (UWF™)/UWF

The first time writing ultra-widefield, it should be set as sentence case, hyphenated, no trademark,
followed by - in brackets - UWF, all caps and a TM sign, i.e., ultra-widefield (UWF™)

ultra-widefield should not be broken over two lines of copy

Acronym can be used after first full usage, all caps, no trademark, i.e., UWF

multimodality

multimodal imaging

Lower case, no hyphenation

field of view (FOV)

Lower case, acronym can be used after first full usage, all caps

color Lower case, italicised, and red when used as a branded name
color rg - . . - . - ,
In the first instance, and if there is space, these modalities should be written proceeding ‘optomap),
color rgb e.g., optomayp color rg
plus N . . ,
Once it is written with optomalp, or if space doesn't allow, we can shorten, e.g., color rg
af
fa When used in body copy, when written with optomalp, or if space doesn't allow, we can shorten
and write in black, e.g., color rg
icg
Red-free Initial capital letter, italicised, and red when used as a branded name
Choroidal L . . . . . ,
erolaa In the first instance, and if there is space, these modalities should be written proceeding ‘optomap),
e.g., optomap Choroidal
Once it is written with optomap, or if space doesn't allow, we can shorten, e.g., Choroidal
When used in body copy, initial capital letter, italicised and black, e.g., Choroidal
OCT All caps, italicised, hyphenated and red when used as a branded name
SS-0CT When used in body copy, all caps, italicised, and black
SD-OCT
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Our writing style

Optos terminology - correct
use and format, continued

For terms commonly associated
with Optos and our industry.

Optos terminology

Usage and formatting

Daytona Initial capital letter, italicised, and red when used as a branded name, i.e., Daytona
California When used in body copy, initial capital letter, italicised, and black, i.e., Daytona
Monaco
Silverstone
UWEF Primary UWF acronym and uppercase, capital P on Primary
OptosAdvance™ Both words initial capitals, no space between, second word italicised and red, end with trademark
OptosCloud™ only for first use in document.
When used in body copy, as above but in black.
OptosAl™ Both words initial capitals, no space between, second word italicised, uppercase and red, end with

trademark only for first use in document.

When used in body copy, as above but in black.

3-in-1 Color Depth Imaging™

™

4-in-1 Color Depth Imaging’

Hyphenated numbers, every word initial capitals, end with trademark only for first use in document

ProView™ Both words initial capitals, no space between, end with trademark only for first use in document
3D Wrap® Numeric 3, capital D, capital W, end with Registered symbol only for first use in document
cSLO Lower case c, capital SLO, no space between

image capture/capturing

single capture

stereo disc imaging

equivalent to gold standard

Lower case, no hyphenation

auto-montage

auto-capture

non-mydriatic

non-contact

Lower case, hyphenated
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Our writing style

Industry terminology - correct
use and format

For terms commonly associated
with Optos and our industry.

Industry terminology

Usage and formatting

Email One word, sentence case

Home page Two words, sentence case, not hyphenated
Blog One word, sentence case

Online One word, sentence case, not hyphenated
Web page Two words, sentence case, not hyphenated
Facebook Initial capital

YouTube Both words initial capitals, no space between
Instagram Initial capital

Optos brand guidelines — 2023 Version 3
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Material categories

B2B

All B2B marking material should have
the Nikon Company Identifier and Optos
logo present in the header or footer

Nikon

Lorem ipsum
amettern auter

7> optomap

of the material. tempo Area for copy lorem
9 ipsum ettern dolor
The optomap logo should only be used © optos sit amet consectent

in its non-bug, non-tagline form to stamp
imagery. See page 45 for an example.

All other mentions of optomap should

be in written copy.

B2C marketing materials

All B2C marketing material should
always have the optomap logo present,
with a mention of Optos in the footer/end
of the application in written form,

i.e., ‘optomap is an Optos technology'.

B2B - Leave behind

Area for body copy,
if required. Guis
nostrud exercitation
nisi ut aliqui
etterippo auttern.

Learn more °

optomap is a Niken and Optes technology

B2C - Web banner

Optos brand guidelines — 2023 Version 3
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Our logos: Optos

Optos is the company’s corporate brand.
It should be the leading brand on any
B2B material.

Primary logo ‘

Always use our full colour primary logo, unless printing
conditions will not allow or one of our reversed logos
are a more suitable choice.

Primary logo

Reversed logo

There are two reversed logo options:

full white and white with colored eye-bug. Reversed logo Black logo

We suggest the only time the white with colored
eye-bug logo version is used is on event stands, on a @ opto S® @ opto S®
dark solid background, with backlighting, to ensure

maximum standout. For all other instances that you
need a lighter logo, use the full white option. Only to be used when full colour

printing is not an option.
See page 19 for further detail on how the Optos logo o to S®
is correctly used when aligned with the Nikon

Company Identifier.

Coloured bug only to be used on event stands.

Optos brand guidelines — 2023 Version 3 12



Our logos: Optos

Exclusion zone
To maintain the logo’s visual integrity, always
surround the Optos logo with a clear area.

Never place anything in this clear area.
Measure the minimum space by the width
of the ‘0’ in the logo.

Minimum size

To ensure legibility and effectiveness, we've
specified a minimum logo size. Note: this is
the ‘minimum’ size, not the preferred size.

¢ Optos’

Print

o optos’

25 mm

Screen

o optos’

82 px

Optos brand guidelines — 2023 Version 3
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Logo guidance: Optos

Please refer to the following examples
for guidance on which variety of the

Optos logo to use in specific situations.

Colored backgrounds

When using colored backgrounds, only use
suitable colors from the correct palette and
be wary of legibility.

Photographic backgrounds

When using photographic backgrounds,
ensure that the photography is suitably placed
so legibility isn't compromised. Use either a
colored background or white background in
instances where photography isn't suitable.

Brand hierarchy

Pay particular attention to brand hierarchy,
especially in situations where muiltiple logos are
being used (e.g., give less attention to the Nikon
Company Identifier and Optos logo on the front
cover of a brochure).

7o optos x

For solid color backgrounds, use either the fully reversed logo or the reversed logo
with blue eye-bug. Use appropriate colors only.

For photographic backgrounds, use the Reversed logo. Avoid busy images.

o optos 7> optos’

For white backgrounds, always use the Primary logo. When full colour printing
is not an option, use the Black logo instead.

*See Application examples section for examples of how to use logos effectively.

Optos brand guidelines — 2023 Version 3
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Our logos: Nikon

Nikon Company Identifier

When referencing the Nikon Company,
we prefer you use this Nikon brand
symbol with gradation.

Full color version

We prefer you use the full color version.
And if backgrounds compromise legibility,
you can use the outlined version.

Black and white version
Always use the full color Nikon Company |dentifier
as above, unless printing conditions will not allow.

When using on backgrounds other than white
(e.g., solid colored or photographic) please use
the outlined version.

Full color

Nikon

Full color, outlined

Black and white

Black and white, outlined

Optos brand guidelines — 2023 Version 3
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Our logos: Nikon

Exclusion zone

Maintain visual integrity by always surrounding
the Nikon logo with a clear area. Never place
anything in this clear area.

Minimum exclusion zone surrounding the Nikon
Company Identifier should be 33% width of the
logo total size.

Apply this guide when you use any version of the
Nikon Company Identifier — whether full color,
black and white, or outlined.

33% of X

33% of X

Nikon

Optos brand guidelines — 2023 Version 3
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Our logos: Nikon

Minimum sizes
Ensure legibility and effectiveness by using at least the
specified minimum sizes of the logos.

Note: this is the ‘minimum’ size, not the preferred size.

Print

Nikon

10 mm

Print

14 mm

Screen

Nikon

34 px

Screen

40 px

Optos brand guidelines — 2023 Version 3
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Logo relationship

This page describes the basic concept

for achieving proper visual balance

when you display the Optos logo with

the Nikon Company Identifier. X

Basic concept for visual balance

Ensure visual balance by making sure the Nikon
Company Identifier is twice the height of the Optos
logo, at a 2:1 ratio.

This does not apply to business cards or other

items with limited space for displaying the Nikon

Company ldentifier.

. C . 72X
Please see pages 19 to 21 for ideal positioning of

the Nikon Company Identifier and the Optos logo.

Optos brand guidelines — 2023 Version 3
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Logo relationship

There should always be adequate clear space
between the Nikon Company |dentifier and Optos logo.
The Nikon Company Identifier should always appear
before the Optos logo, either sitting to the left of or
above the Optos logo.

When you place the Nikon Company Identifier and
Optos logo adjacent to each other at the top of a layout,
ensure that the words sit on the same baseline.

When both logos are at the bottom of a layout,

the Nikon Company Identifier is anchored to the top
of the Optos logo. This footer layout is often coupled
with a yellow dividing line above.

When pairing the Nikon Company Identifier and the
Optos logo in a layout focusing on an Optos product
(e.g., optomap), give that logo prominence at the top,
and sit the paired logos only in the footer area.

The only time you should use the Optos logo without
the Nikon Company Identifier is on trade show booths.

Nikon o optos’

Example of adjacent layout at top with baselines aligned.

o optos’
Nikon

Example of adjacent layout in footer area with top edges
aligned. Additional info can be added below both logos
while keeping the footer compact and using the free
space more efficiently.

*See Application examples section for examples of how to use logos effectively.

Optos brand guidelines — 2023 Version 3
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Logo relationship

The examples here show a variety of
ways to apply the logo relationship
explained on the previous pages.

The logos do not need to be in opposite
corners to each other (like the front cover
of this document for example) but you
should align them to a document margin
(highlighted red in the examples).

Never stack the logos directly on top of
each other - leave enough room between
to insert content (e.g., a document title).

Nikon © optos Nikon

© optos

Examples of equal/tight margin alignment.

Nikon © optos

© optos
Nikon

Example of wide header Correct use of bottom footer layout
alignment from top. (see previous page description).

Optos brand guidelines — 2023 Version 3
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Logo relationship

We don't suggest that the Nikon Company
|dentifier and the Optos logo sit side by
side, however if they need to be placed in
close proximity for space reasons, please
follow the examples on this page.

The Nikon Company |dentifier and Black
Optos logo’s placement should not infringe
on their minimum clearance space —

for further details see page 13 for Optos
logo and page 16 for the Nikon Company
|dentifier.

Please note: The logos should only be in
close proximity when there is no positioning
alternative. Please see pages 19-20 for ideal
positioning.

Nikon o optos’

Example of logos positioned,
horizontally, at an acceptably
close proximity.

Nikon

o optos’

Example of logos positioned,
vertical, at an acceptably
close proximity.

X

Nikon &> optos’

Example of logos positioned,
horizontally, at an unacceptably

close proximity.

Nikon
o optos’

Example of logos positioned,
vertical, at an unacceptably
close proximity.

Optos brand guidelines — 2023 Version 3
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Our logos: optomap

The optomap is an ultra-widefield digital image

of the retina produced by Optos technology.

We should not use the Optos and optomap
logos together on the same application.

B2B materials

B2B materials will always be Nikon and Optos lead,
using the Nikon Company Identifier and the Optos logo.
The optomap logo should only be used in a reversed,
non-bug form at a 50% tint to stamp imagery.

See page 43 for an example.

B2C materials
All B2C marketing material should always use the full

optomap logo with eye-bug.

Optos should be mentioned in copy at the footer/end

of the application, i.e., ‘optomap is an Optos technology'.

Primary logo

¢ optomapr

Reversed logos Black logo

7> optomapr 7©> optomapr

Soptomap

optomap logo, without eye-bug.
Only to be used to stamp imagery.

*See Application examples section for examples of how to use logos effectively.

Optos brand guidelines — 2023 Version 3
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Our logos: optomap

Exclusion zone

To maintain the logo’s visual integrity,
always surround the optomap logo
with a clear area.

Never place anything in this clear area.

Measure the minimum space by the
width of the ‘0’ in the logo.

Minimum size
We've specified a minimum size
to ensure legibility and effectiveness.

Note: this is the ‘minimum’ size,
not the preferred size.

o optomaps

Print

o optomapr

25 mm

Screen

¢ optomapr

200 px

Optos brand guidelines — 2023 Version 3
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Logo guidance: optomap

Please refer to the following examples for
guidance on which variety of the optomap
logo to use in specific situations.

Colored backgrounds
When using colored backgrounds, only use suitable

colors from the correct palette and be wary of legibility.

Photographic backgrounds

When using photographic backgrounds, ensure that
the photography is suitably placed so legibility isn't
compromised. Use either a colored background

or white background in instances where photography
isn't suitable.

The Reversed logo, without the eye-bug, can be used
at a 50% opacity when appropriate, i.e., on optomap
imagery, non-detailed, when the logo needs to be
present but does not need stand-out.

Brand hierarchy
Pay particular attention to brand hierarchy, especially

in situations where multiple logos are being used (e.g.,

give more attention to the optomap logo on the front
cover of a brochure).

X

For solid color backgrounds, use the Reversed logo. Use appropriate colors only.

7> optomapr

7> optomap'

For photographic backgrounds, use the Reversed logo. Avoid busy images.

¢ optomap- 79> optomap-

For white backgrounds, always use the Primary logo. When full colour printing
is not an option, use the Black logo instead.

*See Application examples section for examples of how to use logos effectively.

Optos brand guidelines — 2023 Version 3
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Our logos: optomap tagline lockup

We suggest the optomap tagline lockup Primary logo
should only be used when space and

legibility allows — large format, non-busy ‘ o to m G ®
applications. i.e., pull-up banner.

We suggest that the optomap tagline ultra-widefield retinal imaging
lockup should never be used in digital

application.

We should not use the Optos logo and
optomap tagline lockup together on the Reversed logo Black logo

same application.
7> optomapr 7> optomapr

ultra-widefield retinal imaging ultra-widefield retinal imaging

Optos brand guidelines — 2023 Version 3 25



Our logos: optomap with tagline

Exclusion zone

To maintain the logo’s visual integrity,
always surround the optomap tagline
lockup with a clear area.

Never place anything in this clear area.
Measure the minimum space by the width
of the ‘0’ in the logo.

Minimum size

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is the
‘minimum’ size, not the preferred size.

¢ optomapr

ultra-widefield retinal imaging

Print

o optomapr

ultra-widefield retinal imaging

25 mm

Optos brand guidelines — 2023 Version 3
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Our logos: optomap with tagline

Please refer to the following examples for
guidance on which variety of the optomap
tagline lockup is used in specific situations.

Colored backgrounds
When using colored backgrounds, only use suitable

colors from the correct palette and be wary of legibility.

Photographic backgrounds

When using photographic backgrounds, ensure

that the photography is suitably placed so legibility
isn't compromised. Use either a colored background
or white background in instances where photography
isn't suitable.

The Reversed optomap logo with tagline
should not be used as an opacity.

Brand hierarchy

Pay particular attention to brand hierarchy, especially
in situations where multiple logos are being used
(e.g., give more attention to the optomap tagline
lockup on the front cover of a brochure).

7> optomapr

ultra-widefield retinal imaging

For solid color backgrounds, use the Reversed logo. Use appropriate colors only.

7> optomapr

ultra-widefield retinal imaging

For non-detailed photographic backgrounds, use the Reversed logo.
Avoid busy images.

o optomapr

ultra-widefield retinal imaging

7> optomapr

ultra-widefield retinal imaging

For white backgrounds, always use the Primary logo. When full colour printing
is not an option, use the Black logo instead.

*See Application examples section for examples of how to use logos effectively.

Optos brand guidelines — 2023 Version 3
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Our logos: Daytona

Exclusion zone

To maintain the logo’s visual integrity,

always surround the Daytona with a clear
area. Never place anything in this clear area.
The minimum space is 10% of the full width
of the logo.

Minimum size

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is the
‘minimum’ size, not the preferred size.

Print

12 mm

10%
10%

Screen

80 px

Optos brand guidelines — 2023 Version 3
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Our logos: California

Exclusion zone

To maintain the logo’s visual integrity,

always surround the California with a clear
area. Never place anything in this clear area.
The minimum space is 10% of the full width
of the logo.

Minimum size

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is the
‘minimum’ size, not the preferred size.

Print

12 mm

10%
10%

Screen

80 px

Optos brand guidelines — 2023 Version 3
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Our logos: Monaco

Exclusion zone

To maintain the logo’s visual integrity,

always surround the Monaco with a clear
area. Never place anything in this clear area.
The minimum space is 10% of the full width
of the logo.

Minimum size

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is the
‘minimum’ size, not the preferred size.

Print

12 mm

10%
10%

Screen

80 px

Optos brand guidelines — 2023 Version 3
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Our logos: Silverstone

Exclusion zone

To maintain the logo’s visual integrity,

always surround the Silverstone with a clear
area. Never place anything in this clear area.
The minimum space is 10% of the full width

of the logo.
[ )
Minimum size
We've specified a minimum size to ensure
legibility and effectiveness. Note: this is the .
‘minimum’ size, not the preferred size. 10%
10%
Print Screen
15 mm

80 px

Optos brand guidelines — 2023 Version 3
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Logo guidance: Products

Please refer to the following examples for
guidance on which variety of the Daytona,
California, Monaco and Silverstone logos
to use in specific situations.

Colored backgrounds

When using colored backgrounds, only use
suitable colors from the correct palette and
be wary of legibility.

Photographic backgrounds

When using photographic backgrounds,
ensure that the photography is suitably placed
so legibility isn't compromised. Use either a
colored background or white background in
instances where photography isn't suitable.

Brand hierarchy

Pay particular attention to brand hierarchy,
especially in situations where multiple logos
are being used (e.g., give more attention

to the California logo on the front cover

of a brochure).

For solid color backgrounds, use the Reversed logo. Use appropriate colors only.

For photographic backgrounds, use the Reversed logo. Avoid busy images.

For white backgrounds, use the Primary logo.

Optos brand guidelines — 2023 Version 3
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Our logos: UWF Primary

Exclusion zone
To maintain the logo’s visual integrity,
always surround the UWF Primary logo with

a clear area. Never place anything in this ®
clear area. Measure the minimum space by
the height of the ‘U’ in the logo.

Minimum size

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is the
‘minimum’ size, not the preferred size.

Print Screen

UWF Primary UWF Primary

20 mm 100 px

Optos brand guidelines — 2023 Version 3



Logo guidance: Products

Please refer to the following examples for the
UWEF Primary logo to use in specific situations.

Colored backgrounds

When using colored backgrounds, only use
suitable colors from the correct palette and
be wary of legibility.

Photographic backgrounds

When using photographic backgrounds,
ensure that the photography is suitably placed
so legibility isn't compromised. Use either a
colored background or white background in
instances where photography isn't suitable.

Brand hierarchy

Pay particular attention to brand hierarchy,
especially in situations where multiple logos
are being used (e.g., give more attention to
the UWF Primary logo on the front cover

of a brochure).

UWF Primary

For solid color backgrounds, use the Reversed logo. Use appropriate colors only.

UWF Primary & LW -‘P;.rj,mary

For photographic backgrounds, use the Reversed logo. Avoid busy images.

UWF Primary

For white backgrounds, use the Primary logo.

Optos brand guidelines — 2023 Version 3
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Our logos: Products

Software is at the heart of all of our
optomap products. Our software
products enable our devices to make
the capture, review, sharing and
storage of optomap images easier
and more dynamic.

OptosAdvance, OptosCloud and
OptosAl have their own logos.

Product logos

Optos Advance™
OptosCloud™

Optos Al

Optos brand guidelines — 2023 Version 3
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Our logos: OptosAdvance

Exclusion zone

To maintain the logo’s visual integrity,
always surround the OptosAdvance logo
with a clear area. Never place anything in

this clear area. Measure the minimum space ™
by the width of the ‘0’ in the logo. p OS Va ’ , ‘ e

Minimum size

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is the
‘minimum’ size, not the preferred size.

Print Screen

OptosAdvance  Optos Advance™

25 mm 150 px

Optos brand guidelines — 2023 Version 3
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Our logos: OptosCloud

Exclusion zone

To maintain the logo’s visual integrity,
always surround the OptosCloud logo
with a clear area. Never place anything

in this clear area. Measure the minimum
space by the width of the ‘0’ in the logo. tos O U ™
Minimum size p

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is
the ‘minimum’ size, not the preferred size.

Print Screen

OptosCloud™  OptosCloud™

20 mm 125 px

Optos brand guidelines — 2023 Version 3



Our logos: OptosA/

Exclusion zone
To maintain the logo’s visual integrity,
always surround the OptosAl logo with

a clear area. Never place anything in this
clear area. Measure the minimum space ™
by the width of the ‘0’ in the logo. p OS

Minimum size

We've specified a minimum size to ensure
legibility and effectiveness. Note: this is
the ‘minimum’ size, not the preferred size.

Print Screen

OptosAl™ OptosAl"

20 mm Q0 px

Optos brand guidelines — 2023 Version 3



Logo guidance: Products

Please refer to the following examples
for guidance on which variety of the OptosA/, OpfOS A dVG nce
OptosAdvance,and OptosCloud, logo to
use in specific situations.

For solid color backgrounds, use the Reversed logo. Use appropriate colors only.

Colored backgrounds
When using colored backgrounds, only use

suitable colors from the correct palette and Opi’OSAdVGnCG””
¥,

e wary of legibility.

Photographic backgrounds For photographic backgrounds, use the Reversed logo. Avoid busy images.
When using photographic backgrounds,

ensure that the photography is suitably placed

so legibility isn't compromised. Use either a

colored background or white background in

instances where photography isn't suitable. Opi'OSAdvanceTM

Brand hierarchy

Pay particular attention to brand hierarchy, For white backgrounds, use the Primary logo.

especially in situations where multiple logos
are being used (e.g., give more attention to
the OptosAdvance logo on the front cover
of a brochure).

Optos brand guidelines — 2023 Version 3 39



Color palette

Our core Optos color palette heroes blue
tones. Use dark blue as a consistent base
color, and complement with a light blue
or dusk blue for Optos messaging.

You can also use deep red and Nikon
yellow to accent, while creating brand
depth and brand/product synergy.

Accent colors should never dominate
layouts; use them sparingly.

Use deep red only for highlighting specific
product features (in accordance with the
guidelines on page 8-9) and product names
that are featured in body copy (e.g., optomap
color rg, OptosCloud™, Silverstone, etc).

Similar to the accent tones, the Optos
gradient is only used in select applications.

Base tone

Pantone 3581 C
C100 M87 YO K31
R27 G56 B108
HEX 1B386C

Optos messaging tones

Light

blue

Pantone 7684 C
C85 M62 YO KO
R48 G88 B165
HEX 3058A5

Accent tones

Deep
red

Pantone 7427

CO M100 Y65 K28
R181 G9 B56

HEX B40937

10%

25%

10%

25%

Nikon
yellow

Pantone 109

CO M10 Y100 KO
R255 G230 BO
HEX FFE600

Pantone 535 C
C44 M27 Y5 K2
R142 G156 B184
HEX 8E9CB8

Optos gradient

Dark blue - Light blue

C100 M87 YO K31
R27 G56 B108
HEX 1B386C

C85M62 YO KO
R48 G88 B165
HEX 3058A5

Optos brand guidelines — 2023 Version 3
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Typography

Fellix is our brand font. It is bold and very
clean and is an integral part of our visual
‘voice'. You can use it in various weights to
create brand depth, tone and hierarchy.

Fellix features round counters within the
letters forms, with the perfectly circular
‘0’ and other rounded characteristics.
Hence this complements the bold
roundels in our branding.

Please refer to page 43 for guidance
if the Fellix family isn't available.

AaBb AaBb

1234567890 1234567890

Fellix Semi Bold and Bold Italic

AaBb AaBb

1234567890 1234567890

Fellix Regular and Italic

Optos brand guidelines — 2023 Version 3
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Typography

Weight use recommendations

Fellix Semi Bold: Heading, body copy
section title, highlighted key words in
sub-heading or body copy

Fellix Regular: Body copy, sub-heading

Fellix Semi Bold Italics: Quote copy,
highlighting name/title in quote reference

Fellix Regular Italics: Quote reference,
captions/descriptions

Headin
Sub-heading

Body copy section title
Body copy

“Quote copy”

Quote reference

Captions/descriptions

Optos brand guidelines — 2023 Version 3
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Typography

Websafe fonts

If Fellix fonts aren’t available for

application, please use the Arial family.

Weight use recommendations
Arial Bold: Heading, sub-heading
Arial Regular: Body copy

Arial Bold Italic: Quotes

Arial Regular ltalics: Captions,
descriptions

AaBb AaBb

1234567890 1234567890

Arial Bold and Bold Italic

AaBb AaBb

1234567890 1234567890

Arial Regular and Italic

Optos brand guidelines — 2023 Version 3
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Imagery

Imagery is an integral part of communications
at Optos, and we use it to convey the breadth
and depth of our interests, communicate our
ideas and add emotion.

We use imagery in a range of applications, and we
must ensure that it always captures the essence

of Optos’ offerings. To maintain continuity and
integrity, imagery and messaging used for Optos'
communication must be globally consistent.

« Allimages used should feel clean, authentic,
not staged, and contextually relevant.
« Allimages should focus and illustrate action
and/or equipment.
« Photography should have a strong depth
of field and interest, but never be cluttered.
« Inlifestyle photos, people should not look directly
at the camera lens, only for product purposes.
« Images should be high-quality, high-resolution, and

of the appropriate size and scale for the application.

« On Optos device imagery, both the Optos logo and
Nikon logo should be the same colour. Please be
extra vigilant when selecting fitting imagery.

« optomap images should be represented in
full field of view unless we are zooming into
an area of interest.

Optos brand guidelines — 2023 Version 3
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Imagery

Please refer to the following examples
for guidance on how to use imagery
in different situations.

Tight cropping

When using photography in compact layouts
where space is limited, such as a thin web banner,
ensure that the type of image you use is suitable
for that space.

For example, a close up of the human eye can serve
as an interesting visual with emphasis on color and
texture, even when it is cropped tightly, whereas a
lifestyle image featuring a group of people won't
work as well if the subject is cropped awkwardly.

optomap imagery

When using optomap OCT images, ensure you show
the image in its entirety, and the image is appropriately
labelled so important information isn't hidden. For this
reason, only use these images in situations where
there is plenty of space to show context.

See page 50 for more guidance on optomap imagery.

<> optomap

Area for copy
lorem ipsum
ettern dolor ..¢
amet co” Lectent

Leo .nore e

.amap is a Nikon and O

Make sure the whole image is shown for annotated optomap imagery.

> optomap

Area for copy
lorem ipsum
ettern dolor sit
amet consectent

Learn more e

optomnap is a Nikon and =

Optos brand guidelines — 2023 Version 3
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lconography

We use icons as focal points for important
information and to break up text-heavy
layouts of complex information. Icons
should always be clean in style.

Creation and sizing

All icons are designed on a 48 pixel grid
and feature consistent strokes with rounded
corners and without any filled shapes.

Create all icons at 48 pixels then scale
to appropriate size.

When changing the size of icons, ensure
that you change stroke weight in accordance
with the guide below:

48 pixels = 1pt stroke
96 pixels = 1.5pt stroke
192 pixels = 2pt stroke

Do not confuse icons with more detailed
illustrations or larger scale supergraphics.
Only use icons to clearly identify key pieces
of information and not for decoration.

Optos brand guidelines — 2023 Version 3
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lconography

Colors

Each icon has a colored format as well as a black
and reversed (white) format for added flexibility.
Use the colored icons on white backgrounds and
the white icons on colored or black backgrounds.

Use black icons only for black and white printing.

Roundel

You can use icons in roundel form to increase
their impact. The color of the roundels are
restricted to two core brand colors: Dark Blue
and Nikon Yellow.

Use black roundels only for black
and white printing.

Layout
Use icons sparingly, best paired with
short sections of copy.

Position smaller sized icons (e.g., 48px)
to the left of copy, similar to bullet points.
Position larger icons above copy.

RGN

Color guide.

For more information:

@ +44 (0) 1383 843 350 / +44 (0) 808 100 4546

@ ics@optos.com optos.com

Small icon layout example using roundels.

@

Roundel formats.

Nequunt veles excero ipsantius, que cum
consequat estissuntiis inte ad modipsa
velescimus, omnihit que laccusciis
volestibus dendi omnitat officat uribus.

Large icon layout example.

Optos brand guidelines — 2023 Version 3
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Supergraphics

Roundel patterns help to create an
exciting suite of texture, and function
as our ‘supergraphics’. They help to
create a bold and confident look.

You can use them as a decorative overlay,
watermark to add depth, or as a feature
graphic in application. They also help

to re-enforce the Optos brand when we
don’t have quality photography.

We suggest that the supergraphics

are only used in tints of Optos blues
or white, but not in our accent tones
(deep red or Nikon yellow).

Please refer to the next page for
guidance on using supergraphics.

Full suite of our ‘supergraphic’ roundels.

QA

—_—

\ 7

Roundels 2 and 3 can be combined to form an alternative supergraphic,

which is used only in applications where the graphic becomes a strong
focal point (e.g. front covers).

Optos brand guidelines — 2023 Version 3
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Supergraphics guidance

Please refer to the following examples for best
practice guidance on using our supergraphics

Supergraphic colours

Only use the Optos base tone (dark blue) or white as
a background colour and Optos mesaging tones (light
blue and dusk blue) for supergraphic colours.

Supergraphics should not be used with photographic
backgrounds or as a containing device for imagery.

Combining supergraphics

Only roundels 2 and 3 can be combined to form an
alternative supergraphic. Each roundel should be a
different colour so they do not visually merge.

Cropping supergraphics

Supergrahic height or width should be cropped by

a minimum of 50% so they do not visually dominate
layouts. They should be treated as either a light texture
for busy layouts or a supporting asset to add interest
to less busy layouts.

S e

For solid color backgrounds, use only the Optos base tone with Optos messaging tones

=/ 1@

Supergraphics should not be used with photographic backgrounds

S

Ensure at least 50% of supergraphic width or height is cropped and that it does
not visually dominate or reduce legibility of layouts.

*See Application examples section for examples of how to use logos effectively.

Optos brand guidelines — 2023 Version 3
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Annotated optomap and OCT images

Please follow the examples on this page
when labelling optomap imagery and
any supporting OCT images.

optomap images

You can highlight the approximate area being
captured with a single stroked line and numbered
reference centered above, always in Nikon Yellow.

You can set the line at a more relevant angle
if it is helpful. Mark both ends of the line with
vertical strokes.

For larger areas, use a closed-dash shape with
numbered reference above the top edge.

All optomap images should feature the optomap
logo as a watermark in one corner and a colored strip
across the bottom in Light Blue. An added caption is
optional but helps give the image context.

OCT images
Any areas you highlight, number them appropriately
in the bottom right corner in white.

Optional caption for optomap image directly above

optomap image with caption and colored strip.

Relevant OCT images.

Optos brand guidelines — 2023 Version 3
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2. Our brand in application



Application examples

PowerPoint template

Agenda

Slide title goes here
Slide title goes here
Slide title goes here
Slide title goes here
Slide title goes here

Section heading over

Heading or title

over multiple lines multiple lines

Sub-heading here

<> optos Month 2023 > optos > optos

| . 3 Slide heading goes here Slide heading goes here ,
important information 99 99 Sign-off message goes here
multiple lines . I;(r)nr:tm ipsum dolor sit . I;cr;r;m ipsum dolor sit . I;(r)nr:tm ipsum dolor sit 6 Chart Title Lorem ipsum dolor sit amet, consectetur adit
sed do eiusmod tempor incididunt ut labore ¢
dolor sit amet, consectetur adipiscing elit, — Lorem ipsum dolor sit — Lorem ipsum dolor sit — Lorem ipsum dolor sit :’ magna aliqua .
od tempor incididunt ut labore et dolore + Lorem ipsum dolor sit amet + Lorem ipsum dolor sit amet + Lorem ipsum dolor sit amet 3 )
— Lorem ipsum dolor sit. — Lorem ipsum dolor sit. — Lorem ipsum dolor sit. 2
) Tl h | P
0
Category 1 Category 2 Category 3 Category 4
mSeries 1 mSeries2 mSeries 3
<> optos
“o optos o optos

Please note: The font family used in email signature application is Arial, please refer
to page 43 for more information on using the websafe font alternative.
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Application examples -

Email blast Email heading over
- two lines here

Email heading over
two lines here

Hing over

Product name

Hing over

Lorem ipsum dolor sit amet, consetetur sadipscing elitr,
sed diam nonumy eirmod tempor invidunt.

sitamet,

o ed diam voluptua. At
Stetclita

o sea tokimata sanctus est Lorem ipsum dolor it amet.

fmet, consetetur sadipscing elitr,
fod tempor invidunt.

Lorem ipsum dolor sit amet, consetetur sadipscing elitr,
sed diam nonumy eirmod tempor invidunt.

jonsetetur sadipscing eltr,sed diam nonumy sitmod
olore mogna aliquyam erat,sed diom voluptua. At
fiuo dolores ot ea rebum. Stet cita kasd guberaren.
orern ipsum dolor sit amet.

@amet, consetetur sadipscing elitr,
g e Lorermn ipsum dolor sit armel, conseletun sudipscing elit, sed diam nonumy einnod
okore oo chaam era 420 Bom vl tempor invidunt ut labore et dolore magna aliquyam erat, sed diom voluptua, At

Jrcioces et oarshum. St s gubaroren. wero cos ot accusam et justo duo dolores et ea mbum. Stet clita kasd gubergren,
no saa takimata sanctus ect Lorem ipeum dolorsit amet.

Lorem ipsumn dolor sit omet, consetetur sadipscding elitr,
sed diom nonumy eirmod tempor invidunt ut labore et
dolore magna aliquyam erat, sed diom voluptua.

sitamet, - : e
fempor it ot oere o e mogre gl <t e o vt & Lowerm ipsum dolor sit amet, conseletu sudipsding elitn,
et cita

70500 tokimato sonctus est Lorem ipsum dolor sit amet. serd dicim nonurmy einmod e nvidunt ut labore st
(N —— dolore magna aliguyam erat, sed diam voluptua.

lonsetetur sadipscing eltr,sed diam nonumy sitmod
Jolore magna aliquyam efat, sed diom voluptua. At
Huo dolores et ea rebum. Stet cita kasd gubergren.
orem ipsum dolor st amet.

o optos Ot

Optosiir oach Optos Austala
00854 3059 DF 05007236805 +618 64k 6500 pnsetetur sadipscing el

usinfogoptos.com AT-080024 4886 auinfogoptos.com lonsetetur sadipscing elitr, sed diam nonumy eirmod
oo Jolore magna iy et ssd iom vt AL
eoris B cotorcs o e remum, et sl quiereren, ; - ;
@ Conmctin fBtempsum dolor st amet — Lorem ipsum dolor sit omet. consetetur sadipscing elitr,
CE  ruope  OptesMorthAmerica  OptesDACH Optos Austrata ey
oy BB DI, Eoupues G cedmnsatc sed diom nonumy eirmod tempor invidunt ut labore et

Ch cao0ss 875
fes@optoscom

dolore magna aliguyam erat, sed diaom voluptua.

CE  owops  optostorthAmerica Optosoac

Optos Austraio
boto. Al ights reserved. 097 lsaaiso 0080w O 0B0 7236805 +18 B4 6500
|y Regiswaton Number: SC39953 Groomje e wrepeposcm  ALOKONM85" ounegescscom

oie7
Dotos. Alights eservect
}yReostrarion Nomber. Sc139953 cro0s /e
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Application examples

Web banners
728x90px 160x600px

Area for copy lorem ipsum ettern
Area for body copy, if required. Quis nostrud ° @ optomop‘

7> optomapr

exercitation nisi ut aliqui etterippo auttern.
optomap is an Optos technology

Area for copy
lorem ipsum
ettern dolor
sit amet
consectent

7> optomapr

7> optomap-

Area for copy lorem
ipsum ettern dolor
Area for copy lorem sit amet consectent

Area for body copy,
if required. Quis
nostrud nisi ut.

| pSU m ette rn dO|O r Area for body copy, if required.
. Quis nostrud exercitation nisi ut
sit amet consectent aliqui etterippo auttern. Learnmore ()
optomap is an Optos technology )
Opton sechnatoay
Learn more ' D AR
300x250px

optomap is an Optos technology

320x480px
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Application examples

Social post and website testimonial

Optos + Follow <~
“©optos’ 17109 followers

23h - ®
Dr. Heather Trapheagen's focus has always been patient care and education. It's
important for her that her patients understand what their eyes are telling them.
Dr. Trapheagen originally explored adding retinal imaging to her prac ...see more

M 7> optos

éé Lorem ipsum dolor sit amet,
consetetur sadipscing elitr, sed diam

nonumy eirmod tempor invidunt ut
labore et dolore magna. 99

V. Nicholas Batra, MD
Batra Vision Medical Group,
California, USA

CO 21 3 shares

) Like & Comment > Share 7 send

Be the first to comment on this

V. Nicholas Batra, MD
California, USA

11

optos PRODUCTS PATIENTS PROVIDERS ABOUTUS CONTACT CUSTOMERS Search Q

Home = Froviders > What Your Peers in Opithaimoiogy are Saying = V. Nicholas Batra, MD)

Batra Vision Medical Group

Fiend Drs. Biirm and Ansis paoer an The Aol
- F o Uitra-widabiakd Ratingl Imasging e

Lorem ipsum dolor sit amet, Standoed Asssssmant Tool in the Cataract

consetetur sadipscing efitr; sed diam Pt -

nenumy eirmed temper invidunt ut

labore &t dolore mogna. yy

Faad De Batra's Testimonial Lattar =

Find the best LW Frocuct for Your Praotica =

Calomia USA
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Application examples

Event invitation

7> optos’

Invitation message
including event name

goes here

Event name goes here

Venue name, booth number,
table number, etc. over multiple
lines if necessary

28 - 30 September 2022

11:30 - 17:30

To respond to this invitation or for more
information please contact us at:

& +44 (0) 1383 843 350

B OptosServiceOrders@optos.com

Description of the event, consectetur adipiscing

elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip

ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt.

Additional information

« Dolor sit amet, consectetur adipiscing elit, sed don
eiusmod tempor incididunt ut labore et dolore.
Magna aliqua. Ut enim ad minim veniam, quis trud
exercitation cupplae cillium eu targnut.

Ullamco laboris nisi ut aliquip ex ea commodo
consequat, uis aute irure dolor in reprehenderit.

In voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia.

: optetorts .
ooptos o, s OF 06007236805 <615 8 6500 9
iGoposcom | uifaGomescom  AT:0800744836  aunloeptescom
Choso0ss 87
ics@optos.com
© 2023 Optos. All rights reserved. Company Registration Number: SC139953 GA-00203 /8
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Application examples

Sample banners

M 75> optos

7> optos’

atur sim as que

N E X0l Natur sim as que Jquide omnitatur
CelelUelYelplglieldly caquide omnitatur  PEres €se nicus

o Icte doluptatur. Rum, sectibu]
optomo p conet utem vellese aut remo ]
ulparumet qui optas ipis ant. j
@ Atum autate
Um si adio et pedisinctis elest] .. .
horum fum quatur maximentd L pedipidebit .
o optusci psaepe repudit que {
Natur sim as qu ncpsemanic queaco irsim as que

landa cupisimus ra si nus sect repudamusant vit est, et dolorio

vemtir S oot nsereic fiquam quunt placiia lide omnitatur
Icte doluptatur Icte doluptatur estrumet lautae rem.
Rum, sectibus illo conet utem Rum, sectibus illo conet utem
vellese aut remo et ulparumet vellese aut remo et ulparumet .
qui optas ipis ant. qui optas ipis ant Atum autate map e

. . Ulparumet qui optos ips ant
pedipidebit

Um si adio et pedisinctis elestem

Arcipsamenia quaecto harum ium guatur maximento
repudamusant vit est, et dolorio optusci psaepe repudit que volor
P nsereic iliquam quunt placilia aquissecatur adisquo voluptas et
landa cupisimus ra si nus sectore
—— Rme Contact us for estrumet lautae rem.

ventur simi, sin reptatur.

more information
Contact us for ° Atum autate

more information ! pedipidebit

Arcipsamenia quaecto
repudamusant vit est, et dolorio
Contact us for nsereic iiquam quunt placilia

more information estrumet lautae rem.

tact us for
e information
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Application examples

Product sheet (double-sided)

Nikon optomap

Lorem ipsum amettern auter tempo

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed donorio eiusmod
tempor incididunt ut labore et dolore magna aliqua. Utimm ad minim veniam,
quis nostrud exercitation ipsum dolor sit amet ullamco laboris.

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip

ex ea commodo consequat. Duis aute irure dolor in

Ullameo laboris nisi ut aliquip ex ea commodo
consequat, uis aute irure dolor in reprehenderit.
In voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed donorio eiusmod
tempor incididunt ut labore et dolore magna aliqua. Utimm ad minim veniam,
quis nostrud exercitation ipsum dolor sit amet ullamco laboris.

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna dliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip

ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cilum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt.

Lorem ipsum dolor

+ Dolor sit amet, consectetur adipiscing elit, sed don

eiusmod tempor incididunt ut labore et dolore.

Magna aliqua. Ut enim ad minim veniam, quis trud

exercitation cupplae cillium eu targnut.

+ Ullamco laboris nisi ut aliquip ex ea commodo
consequat, uis aute irure dolor in reprehenderit.

+ In voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia.

Dolor sit amet, consectetur adipiscing elt, sed don
eiusmod tempor incididunt ut labore et dolore
Magna aliqua. Ut enim ad minim veniam, quis trud
exercitation cupplae cillium eu targnut

Ullameo laboris nisi ut aliquip ex ea commodo
consequat, uis aute irure dolor in reprehenderit

In voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia.

L Aliquet risus feugiat in ante.

Vite proin sagittis nisl rhoncus
mattis rhoncus urna neque. 7]

Full name, Position title
Treatment center, City/Region

reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur, Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt.

Lorem ipsum dolor

[@) Dolor sit amet, consectetur adipiscing elit,
sed don eiusmod tempor incididunt ut labore
et dolore.

Magna aliqua. Ut enim ad minim veniam, quis
trud exercitation cupplae cillium eu targnut.

(@) Utomeo laboris nisi ut aiiauip ex ea commodo
consequat, uis aute irure dolor in reprehenderit

In voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia. Image caption if needed

é“ Aliquet risus feugiat in ante.
Vite proin sagittis nisl rhoncus
mattis rhoncus urna neque. ””

Full name, Position title
Treatment center, City/Region

¥ " tortor,

© OPLOS’  ovortise  ovmhomanerca  oproroAcH  optoshussio
e shosu 0% OE a7 0s om0

auinfo@optos.com

CH: 08005687 39
les@optos.com

2023 Optos. Al ights reserved GA00203/8
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Application examples

Case study (double-sided)

Patient story

Patient first name

Et aut ulparum resciis eictati am laborem re, quo
magni ut vent quatemquam quae experit omnihit
faccatiusam etus aut lantia comnime cuptae quia
quas aut veratem. Ut faccaes re, ea consequi
blaborest utatet aut expelignimi, si unteseq uiandae
nest poratur amuscia dolupta estiore puditat et

qui aut occus est, omniaec aboratur, cusanda
nimusci dollorae. Disse vello mo int ulparch illandam,
unt ma necerum aut explicilit hiliquam voluptiumaue
landi rest quae.

Nequaerum volenda explam
Acepelique voluptatem alique mos rem dicabor
essiti s simus iliquo commos aut aut omnis elendi
derum de lique planda si quatet, cus quas sam
iunt odicabori quatis nis autessitatio quis ullent lab
imodis quae parum con rererum reius denducipit
untibus expeli faccaes
iusam quibusdae et rerciist fuga. Nihil molorep
udamusam, senecta nonsequam vit faccum eum
quas molecture volent.

Ducimi, tem qui odisimpor re nus qui officim faccum
que maio enimus rehenditios ullaboreium quam, idipis

Image caption if needed

optomap

enimus endam rerecepra dernamus si con pellitin
res et hit optam ut vid eos receribus ima nulpa sin
reptamusae.

Lab iur, sit hil ius magnihi llant, sequis dolupta
Tionsed itatinv elenti doloreiur maio etur aboritasi

re exeres num nobitio. Nemaqui dolorepere, ero

occus, sinit laut quid magnienis raessitiunt et laut as
eatibus iunt, quidebis aspis que volorum ne moluptae
quuntot atesto et possi quatis aditatur aut hit exera
vendiciatur asimus quas alique nulpa cone pliquident
quasitessit audae.

4 Rit, apiet dus qui voloria id
maximusdae magnimp oruntis
ipsum rerum alit electur?
Explandis aut antiorenim nitiati
umquam quia volupit ex eat
aborae que ex explautaspis eos
quam facepe dunt. 2”

Full name, Position title
Treatment center, City/Region

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed donorio eiusmod
tempor incididunt ut labore et dolore magna aliqua. Utimm ad minim veniam,
quis nostrud exercitation ipsum dolor sit amet ullamco laboris.

Lorem ipsum dolor sit amet, consectetur adipiscing

elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip

ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt.

Lorem ipsum dolor

+ Dolor sit amet, consectetur adipiscing elit, sed don

eiusmod tempor incididunt ut labore et dolore.

Magna aliqua. Ut enim ad minim veniam, quis trud

exercitation cupplae cillum eu targnut.

+ Ullamco laboris nisi ut aliquip ex ea commodo
consequat, uis aute irure dolor in reprehenderit.

+ In voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia.

Dolor sit amet, consectetur adipiscing elit, sed don
eiusmod tempor incididunt ut labore et dolore
Magnoa aliqua. Ut enim ad minim veniam, quis trud
exercitation cupplae cillium eu targnut.

4 Aliquet risus feugiat in ante.
Vite proin sagittis nisl rhoncus
mattis rhoncus urna neque. ”

Full name, Position title
Treatment center, City/Region

Lorem ipsum dolor
Ullamco laboris nisi ut aliquip ex ea commodo
consequat, uis aute irure dolor in reprehenderit

In voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia.

Image caption if needed

< ophiwe  OPatiAmnn
7o optos s, e

Optos DACH Australia
DE:0B007236805  +6188444 6500 oie7
CH: 0800 5587 39
ics@aptos.com

©2023 Ga00203/8
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Application examples

Bi-fold printed piece

Product name

Header over
multiple lines
like this

Sub-heading

7> optos Month 2023

7o optos’ Month 2023

Volupta sitat pe num volorepr

+ Nequunt veles excero ipsantius, que cum consequat

estissuntiis inte ad modipsa velescimus, omn

que laccusciis

volestibus dendi omnitat officat uribus, officie nitatecus eos
nullorese nonet latem et aliqui con prenimus dersperum

ut quibusante volorrum ipsunt, odi rero eum fugit repuda
volorei untibus aut et volorestrum quam, con nitat ariatur,
‘guamenecum hillor moluptatur simpor assum et estion
remporum dolorera nemporestem qui andis nonsequis
dest aut volo molupid que rem il

eleniomendit explatectat.

+ Ellor minctem fuga. Adipsuntiis am

quat.

« Pore, totati coribus audant doles
idi sequatur si qui con expe porae.
Aperciis repero blaborum que sin
nesto expe nis magnis aut et maxim
quuntis as sequid eturempor molorec
estinum ellit labore pre prationsedi
ipsam, venimil laboruntum fugiam

eost eatus est elescimus ea.

R
Rias dolupta

s
sumiauo

nator,

7o optos’

Volupta sitat pe num volorepr

Master column heading

Product feature value

Product feature volue
Product feature volue
Product feature value
Product feature volue

Product feature category

Product feature volue

Product feature category

Product feature category Product feature valve
s n heading

Product feature value

Product feature volue

Product feature value
Product featt

Product feature volue
Product feature value

Product feature category

+44 (01383 843350
ics@optos.com

800 854 3039
usinfo@optos.com

Pt Optos Australia
DE: 080072 36 805 +618 8444 6500
AT: 0800 24 4886 auinfo@optos.com

ics@optos.com

©2023 Optos.

0020818
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Tri-fold printed piece

Brochure title
over multiple

lines

Sub-heading

7> optos

Application examples

Igenest, ad minisquiam int aperum autem audit,
comnientis nimpelest, tet eum ipsandipsum

Tecupta et ad quos ame simus aut eaquiam,
sunt accum, volupti berferem doluptate
sitestiasi ommod ut ea quam

Nequame tusae. Rionestem ad qui venditatur.

Omnisque prate voluptas ea comnisi dolupta
voluptati tor abor ad modis sant.

Sume quaspis ellorum et eost acium aliquatures ides
exeruptas nem dolorrupid et inciis exceruntio.

Nequis nos ut veribus int repudi quatusc iduntibust,
sum quosto temod modiis ipid est quos rem et aute
ea non prepudaest audias dolupturem.

Image caption if needed

Nequunt veles excero ipsantius, que cum
consequat estissuntiis inte ad modipsa
velescimus

Omnihit que laccusciis volestibus dendi omnitat
officat uribus, officie nitatecus eos nullorese nonet
latem et aliqui con prenimus dersperum ut quibusante
volorrum ipsunt, odi rero eum fugit, quamenecum
hillor moluptatur simpor assum et estion remporum
dolorera nemporestem qui andis nonsequis dest aut
volo molupid que rem il eleniamendit explatectat.

Ellor minctem fuga. Adipsuntiis am quat.
Pore, totati coribus audant doles idi sequatur

si qui con expe porae.

« Nequame tusae. Rionestem ad qui venditatur.

Omnisque prate voluptas ea comnisi dolupta
voluptati tor abor ad modis sant.

Sume quaspis ellorum et eost acium aliquatures ides
exeruptas nem dolorrupid et inciis exceruntio.

Nequis nos ut veribus int repudi quatusc iduntibust,
sum quosto temod modiis ipid est quos rem et aute
ea non prepudaest audias dolupturem.

Nimaiorem aut ulpa cuptatureped que imincte litia
cum et estion elisque intiist iuscipsum ditius illupta
spedis alitatiunt aut aut harum quodi volupta turemol
uptaquid mi, exceribus exernatem libus quassequatia
cone eumquias sendelest rem auta doloria prorernam
ellenda ectatistinti ipsunt ut etur, velest arcium aut
porro qui rendebit harupiet moloreiumquo que labor

Optional section heading

Tecupta et ad quos ame simus aut eaquiam,
sunt accum, volupti berferem doluptate sitestiasi
ommod ut ea quam

Nequame tusae
Dae eos excestorest. Rionestem
ad qui venditatur.

L

Omnisque prate
Voluptas ea comnisi dolupta
voluptati tor abor ad modis sant.

O

Sume quaspis ellorum
Eost acium aliquatures ides exeruptas
nem dolorrupid et inciis exceruntio.

Optos brand guidelines — 2023 Version 3
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Application examples

Leave behind

Lorem ipsum

amettern auter
tempo

Optdte do

7> optos’
yoluptaau

. dolor sit ¢ - U

orem ipsum ) na aliqud-
. \abore et dolore magdr ) - nmodo consed
incididunt ut s nisi ut aliiquip ex &2

reperio
. \uptat eum

m quia et vo

ut autent. Ne

reiurn’

uat. Que T

. lelelely
~ n ullamco |

exerC\tcmOl

. ious atum dolid
q i velitio stioriby
fcc\psunt\o v

dooreend id moll land ipsAl nducimi
COIIKGC( us for more II‘OIIHGUOH

optos.com
m
@ OptosServiceOrders@optcs.cox

@ 1 @ B e

© 2023 Optos: All T s reserved. Com! ny Registration mber: SC139953 GA-00203/8
P P ot per: SC13995
v any stration NUr
Al rights resf L
© o
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Nikon

Lorem ipsum
amettern auter

tempo

o optos

luptge

TTSTSTIUON Ullamco |,

facipsuntiq velitio stio

dolo i
rehendus iq molland ipsonducimi

e Biusmod tempor
— — minim ven i
ribjgzziu;;;lqu:p €X' ea commodo cons::Z::)(sz:[i r',OStrud
aut autent, Nem quig et voluptat eum r:;i?o
Contact ys for more information
@ optos.com
OptosServiceOrders@optos.com

& +44.0) 1383 843350

©2023 Optos.
- Al ri
ghts reserveq, Company Registration N, b
Umber: SC139953

GA-00203 / 8
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Application examples

Internal email signature New message

To:

Subject:

& opto s® Firsthname Surname

Job role
T: +44 (0)1383 123 456

D: +44 (0)1383 123 456
F: +44 (0)1383 123 456

Dunfermline, UK

optos.com

gecee

Please note: The font family used in email signature application is Arial, please refer
to page 43 for more information on using the websafe font alternative.

- /X

Cc Bcc

Al BOe=T|

Optos brand guidelines — 2023 Version 3
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Application examples

Generic footer (B2B)

This is our generic footer. It should be
placed at the bottom of all B2B marketing
deliverables. We suggest that the generic
footer is used globally.

Initiative should be used in the layout
of the footer, ensuring it fits suitably
to the application’s dimensions.

Where space and clarity is limited we can
use a footer with a reduced amount of detail.

(9 opto s“ Optos UK/Europe Optos North America Optos DACH Optos Australia Contact us:
+44 (0)1383 843350

800 854 3039 DE: 0800 72 36 805 +618 8444 6500 E. 2 IE\

ics@optos.com usinfo@optos.com AT: 0800 24 48 86 auinfo@optos.com h, b -
CH: 0800 55 87 39 = :

ics@optos.com EE&&

© 2023 Optos. All rights reserved. Company Registration Number: SC139953

Generic footer (full detail).

- eiusmod |
- ing eli, sed donorio elusm —
iscing elit, sed doNOT 0,
’ onsectetur adipise . minim veniam.
it G et dolore magna aliauc: Ut od
utlabors & it amet ullameo laboris:

tation ipsum dolo

Lorem ipsum dolor
tempor incididunt

" i
quis nostrud exer dolor

Optate doly

tatii i
voluptague Puatlis et ide Vvoluptae

Milliciatqy;

Lorem ipsum dolor it gmet, con:

Co

ntact us for more information
® optoscom
= OPtosServiceOrders@opy,

0s.com [ore
& +440) 1383 843 359 e E'
ok =

2023 0Dtos, Al rights reseryeg, any R N Number: SC1399s5
Irights reserve;
Company Registration Numper: s
s:

G ¢ Reduced detail footer in use.
o optos It o

Full detail footer in use.

GA-00203/8
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Thank you

Good luck with creating effective
Optos communications.

optos.com
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